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Don’t be shy – nominate now for the 2009 
National Multicultural Marketing Awards

The Chair of the Community Relations Com-
mission For a multicultural NSW, Stepan K-
erkyasharian, has called on everyone who has
successfully marketed a product, service or an
event in the past twelve months to a multicul-
tural audience to put their hand up and claim
their due credit.

“T
here are only two months left for multi-
cultural marketers to put aside their shy-
ness, write an application and tell us how

clever and successful they’ve been.

“We know there are people in the community who
are coming up with creative ideas every day. That in-
novation should be recognised and their example fol-
lowed by others, to the benefit of our whole society.

“The National Multicultural Marketing Awards
are all about shining a light on great ideas, success-
fully implemented. They can be in your local com-
munity organisation, a small business in the suburbs,
a niche export trade to the home country or a na-
tional, international or multinational project that us-
es the cultural skills and knowledge of Australians.

“This is our great strength, and in these times of e-
conomic downturn we have put that advantage to
great effect.

“Think about what you’ve done over the past
twelve months and then go to our website and see
which of the seven categories of the National Multi-
cultural Marketing Awards your project fits best,”
Mr Kerkyasharian said.

There are seven categories available for nomina-
tion:

Advertising Award
AFL Community Award
Commonwealth Bank Commercial Small Business

Award
Commercial Big Business Award
CMC Markets Government Award
Export Award
Information Technology Award

Entries are open to anyone involved in marketing a
product, service or event in Australia. Nomination
forms and criteria can be downloaded from the Com-
munity Relations Commission’s website at
www.crc.nsw.gov.au.  Nominations close on the 28th
of August 2009.

Swine flu, Australian tourism and travel
insurance? Some worries, mate 

By David Beirman, eTN crisis expert 

Since my last eTN article on this
issue a few short weeks ago, there
have been some worrying devel-
opments in Australia. Although
swine flu is overwhelmingly a rela-
tively benign condition, there have
now been seven deaths attributed
(in part) to this disease out of over
3,500 recorded cases which have
been recorded in Australia since
the initial cases were diagnosed in
early May. Virtually all the de-
ceased suffered from other health
problems and in these cases
swine flu was a tipping point.

T
he increased prevalence of
swine flu in Australia, which is
now in the midst of its tradi-

tional winter flu season, is creating
problems for both inbound and out-
bound tourism. From the inbound per-
spective, some intending travelers have
canceled or postponed travel to Aus-
tralia. Not many, but is it an issue that
is concerning Tourism Australia.
While the Australian government is
actively addressing the issue and the
nation is certainly not gripped with any
sense of alarm, some travelers remain
nervous. A swine flu vaccine is due to
be released in Australia very soon.

However, some outbound travelers
from Australia are experiencing con-
cern at their foreign destinations. In
Bali, one of the most popular destina-
tions for Australian travelers, local au-

thorities are taking a very cautious atti-
tude to arrivals from Down Under, and
there was something of a media fracas
when it was alleged that Australians
arriving in Bali were subjected to
blood tests. It appears that this only
happened in cases where arrivals were
actually suspected of carrying the virus
but the more lurid denizens of the
press falsely declared that all Aus-
tralians were being jabbed on arrival.

The issue of swine flu was brought
home to a company I work closely with
recently when an Australian family of
one of our travel agency clients in-
formed the agency that two of the chil-
dren in the party were diagnosed with
swine flu in Greece and were ordered
to an isolation ward at a provincial
Greek hospital and were obliged to
cancel a coach tour on which they were
booked. This would be unremarkable
except for the fact that they had as-
sumed that their international credit
card company's travel insurance would
cover the expenses. The travelers were

informed that the policy would not
cover any claim related to swine flu on
the grounds that the World Health Or-
ganization had declared it a pandemic.
For the record, many travel insurance
companies will provide coverage relat-
ed to swine flu.

The lesson for all eTN readers who
sell travel is to check what travel insur-
ers do and don't cover, as this particu-
lar matter is not an exclusively Aus-
tralian concern. These travelers and
many others who face a similar situa-
tion are certain to incur considerable
out of pocket costs because, like many
travelers, they automatically assume
that taking out travel insurance is a
panacea for any problem which may
confront them. This is a warning, read
the small print on your travel insur-
ance policy before you either sell or
buy. In our litigious international envi-
ronment, travelers who are slugged
huge medical bills which partially aris-
es out of their own failure to get the
right insurance coverage will come
legally gunning for the travel agent.
Regrettably people rarely blame them-
selves for their own mistakes and trav-
el retailers need to ensure they have
done all they can to ensure that they
have taken reasonable steps to offer
travel insurance, and, equally impor-
tant, insurance which will cover their
clients from the most likely risks they
may face when travelling.

SWINE FLU IN AUSTRALIA


